HYUNDAI TUCSON CITY TO SEOUL
COMPETITION RULES
1.

This Promotional Competition (“Competition”) is organised by Hyundai South Africa (Pty) Limited
(“Promoter”).

2.

The Competition is open to permanent residents and citizens of South Africa over the age of 18
(eighteen) years in possession of a valid South African Identity Document except any employee,
director, member, partner, agent or consultant or any person directly or indirectly who controls, or is
controlled by, the Promoter and/or immediate family members of any employee, director, member,
partner, agent or consultant of or person indirectly or directly in control or controlled by the Promoter,
their agencies, advisers, dealers, suppliers, its affiliates and/or associated companies (“Disqualified
Persons”).

3.

The Competition is only valid within South Africa. Participants must be within South Africa at the time
of entering the Competition, for the verification process and at the time of the prizes being awarded
should they be declared a winner, failing which such person will be disqualified and the draw of a
replacement entry shall take place under the same terms and conditions as the first draw.

4.

By entering the Competition, all participants and winners agree to be bound by these rules which will
be interpreted by the Promoter, whose decision regarding any dispute will be final and binding and no
correspondence shall be entered into regarding the decision. The Promoter reserves the right to
amend, modify, change, postpone, suspend or cancel this Competition and any prizes, or any aspect
thereof, without notice at any time, for any reason that the Promoter reasonably deems necessary.

5.

The Competition commences on 14 July 2017 and ends on 30 September 2017, both days inclusive

6.

There are a total of 4 prize items to be won. The prize items (“Prizes”) are:
a.

4 x “City to Seoul” Trip for 2 to test drive a Hyundai in Seoul, South Korea

7.

To stand a chance of winning one of the Prizes, participants must book a test drive at any Hyundai
dealership (by calling the Call Centre, completing the form on www.hyundai.com or going directly to a
dealership) and then uploading a photo taken at the test drive onto the promotional website
www.YourCitytoSeoul.co.za Entries that are incomplete or are submitted via an incorrect entry
mechanism or contain errors or are from Disqualified Persons will be declared invalid.

8.

Participants may enter the Competition once over the Competition period, multiple photo uploads will
still count as 1 entry. Each winner can only win once.

9.

All winners will be determined by random selection from valid entries.

10. Winner protocols
a.

Participants stand a chance of winning 1 (one) of 4 (four) Grand Prize Experiences. A participant
can only win one Grand Prize and only one Grand Prize per household is allowed.

b.

The Promoter will conduct a random draw from all the entries received up until 30 September 2017

c.

The Promoter will call the possible winners and conduct a Competition verification process.

d.

Possible winners will be required to submit copies of their passport and their travelling partner’s
passport, within 48 hours of being contacted by the Promoter. All passports for the possible
winner and travelling partner must be valid for at least 6 (six) months from the stipulated dates of
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travel. Travelers must be eligible for a visa to South Korea, if applicable, and are required to
disclose upfront any possible reason for Embassy rejection. For the avoidance of doubt, should a
possible winner be refused a visa to travel, such possible winner will be deemed to have forfeited
the Prize. Copies submitted must be emailed to the Promoter with name, passport number, date of
issue and expiry date clear on the copy. Blurred or obscured copies will result in disqualification.
Travelers must also comply with any other travel requirements for entry into South Korea including
any immunisations, failing which the possible winner will be deemed to have forfeited the prize.
e.

The Grand Prize is for the winner and a partner only. The Promoter will not accept requests to
increase the number of individuals.

f.

Participants, whose entries have been drawn and have been confirmed as valid after the
verification process, will be notified telephonically and declared a winner. The validity of such
documentation is at the Promoter’s discretion.

g.

The grand prize is specifically for travel from 11-17 February 2018. Should the winner be unable to
use the Grand Prize on the dates provided and determined by Promoters, the winner will be
deemed to have forfeited the Grand Prize. In such event the Grand Prize will revert back to the
Promoter who reserves the right to select another possible winner.

h.

The winner and travelling partner will be required to sign the Promoter’s indemnity form. Should
the winner and/or travelling partner refuse or fail to do so for any reason whatsoever, the winner
will be deemed to have forfeited the Grand Prize. In such event the Grand Prize will revert back to
the Promoter.

i.

Travel, hotel reservations and events are subject to availability and may not be available on certain
dates. Travel Dates may be varied and any or all amendments of travel dates will be at the
Promoter’s discretion.

j.

The Grand Prize includes flights, hotel accommodation and tickets as determined by the Promoter
and no correspondence will be entered into as to the Promoter’s choice of airline, ticket class and
hotel accommodation, all of which, including the length of stay, is at the Promoter’s discretion.
The Promoter will not be responsible for any other expenses, which the winner may incur as a
result of their acceptance and/or use of the Grand Prize whether foreseen or not. Ancillary costs,
including but not limited to passport, additional transport, meals, personal and incidental
expenses, insurance, government taxes, management fees or other fees applicable are not the
responsibility of the Promoter.

k.

The Promoter shall not be responsible for any changes, substitution, withdrawal, cancellation or
postponement of any part of the itinerary beyond its reasonable control. The Promoter is not
obliged to award any other prizes in lieu if any such event is cancelled, postponed, substituted,
withdrawn, changed or unavailable.

12. If the Promoter is unable to reach any person or complete the verification process after drawing a
possible winner’s entry for whatsoever reason, such person will be disqualified and the draw of a
replacement entry shall take place under the same terms and conditions as the first draw.
13. The Prizes are neither transferable nor redeemable for cash and the Promoter is not liable for any
defect in the Prizes.
14. The Promoter may request the winners to be identified and their photographs published on social
media, when accepting their Prizes and/or after having received their Prizes. The winners and/or their
partners will be given the opportunity to decline to the publication of their images and to participate in
the Promoters’ marketing material in so far as it relates to the Competition.
15. Prize images on the POS material are used to represent the prizes for promotional purposes, and might
differ from the actual prizes awarded.
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16. Entries that are unclear, illegible, are submitted via an incorrect entry mechanism or contain errors or
from Disqualified Persons will be declared invalid.
17. The Promoter may request the winners to be identified and their photographs published on social
media, when accepting their Prizes and/or after having received their Prizes. The winners and/or their
partners will be given the opportunity to decline to the publication of their images and to participate in
the Promoters’ marketing material in so far as it relates to the Competition.
18. All participants and the winners, as the case may be, indemnify the Promoter, their advertising
agencies, advisers, nominated agents, suppliers and Bottlers of beverages identified by the trademarks
owned by or licensed to the Promoter, its affiliates and/or associated companies against any and all
claims of any nature whatsoever arising out of and/or from their participation in any way howsoever in
this competition including, as a result of any act or omission, whether as a result of negligence,
misrepresentation, misconduct or otherwise on the part of the Promoters and/or use of the Prizes.
19. All queries in connection with this Competition should be directed to Hyundai South Africa 011 248-800
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